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I. Introduction 

 

1 The Hong Kong Academy of Nursing (“the Academy”) is an independent institution responsible 

for the regulation of advanced nursing practices in Hong Kong.  It aims to safeguard the public 

to receive safe and quality health care services.  The Academy will ensure the Academy 

Colleges have attained the required standards for a nursing specialty. 

 

2 The Academy is entitled to exemption from all taxes payable under Section 88 of the Inland 

Revenue Ordinance (Cap. 112) of Hong Kong Law, has been recognized as a charitable 

institution with effect from 8 January 2015. 

 

a. Objectives 

 

3 The fund raising activities of the Academy are governed by the Academy’s Council. The 

agreement provides exception for regular membership campaigns, the annual events, and 

appeals overseas. Any additional fund raising activities have to be pre-approved by the 

Academy’s Council. 

 

II. Community and Fund Raising Committee 

 

4 With the incorporation of the Academy on 6 October 2011, the Community and Fund Raising 

Committee (C&FRC) was set up on 7 November 2014 with the following terms of reference: 

- To strengthen community networking through community activities (such as 

community health promotion, advanced nursing practice and healthcare research);  

- To organize activities to raise fund for HKAN. 

 

5 The membership composition is as follows: 

Membership of the Community and Fund Raising Committee 

Chairperson Appointed by the Academy Council 

Official Members Office Bearer of the Academy Council 

Financial Advisor Hon. Treasurer of the Academy 

Compliance Advisor Appointed Committee Member 

Members Representatives from Academy Colleges 

Accounting Officer of the Academy 
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III. Definitions  

 

Donation 

6 A donation (including unconditional gift, bequest, endowment, product, service or funding) is 

a provision of cash or items of value with no return benefit expected, that is given to the 

Academy by an organization, company or individual other than personal recognition (e.g. 

letter of thanks) and a receipt for taxation purposes.   

7 A donation assumes a philanthropic motivation. 

 

Gifts 

8 A gift is the voluntary giving of a product, service or fund by an individual or an organization 

to benefit the Academy as an organization. This is considered a donation to the Academy. See 

Section III, Point 7 above on donations 

 

Sponsorship 

9 Sponsorship is a commercial arrangement in which a sponsor provides a contribution in money, 

goods or services to support a policing activity, in return for certain specified benefits. 

Sponsorship is not a donation or gift where a return benefit is not sought. A sponsor expects 

to receive a reciprocal benefit beyond a modest acknowledgement. Sponsorships can result 

from either an invitation from the Academy or an unsolicited offer from an external 

organization. 

 

10 Benefits received by a sponsor from the Academy usually relate to the sponsor’s reputation 

management or communication objectives. Typical sponsor benefits include event signage, 

their logo appearing on promotional material and acknowledgement in media releases and 

speeches.  

 

Grants 

11 Grants must be applied for, and usually contain strict criteria which applications must meet, 

as well as rules on governance and reporting if a grant is approved. 

 

IV. Acceptance Policy 

 

12 Acceptance of any sponsorship, donation, contribution, and gift or grant is at the discretion of 

the Academy. The Academy will not accept any sponsorship, donation, contribution, and gift 

or grant unless it can be used or expended consistently in strict accordance with the purpose 

and mission of the Academy. 
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13 No irrevocable gift, whether outright or life-income in character, will be accepted if under any 

reasonable set of circumstances the gift would jeopardize the donor’s financial security. 

 

14 The Academy will refrain from providing advice about the tax or other treatment of gifts and 

will encourage donors to seek guidance from their own professional advisors to assist them in 

the process of making their donations. 

 

15 The Academy will accept donations of cash or publicly traded securities. Gifts of in-kind 

services will be accepted at the discretion of the Academy.  

 

16 Certain other gifts, real property, personal property, in-kind gifts, non-liquid securities, and 

contributions whose sources are not transparent or whose use is restricted in some manner, 

must be reviewed prior to acceptance due to the special obligations raised or liabilities they 

may pose for the Academy 

 

17 The Academy will provide acknowledgments to donors meeting HKSAR Inland Revenue 

Department substantiation requirements for property received by the charity as a gift. 

However, except for gifts of cash and publicly traded securities, no value shall be ascribed to 

any receipt or other form of substantiation of a gift received by the Academy. 

 

18 The Academy will respect the intent of the donor relating to gifts for restricted purposes and 

those relating to the desire to remain anonymous. With respect to anonymous gifts, the 

Academy will restrict information about the donor to only those staff members on a strictly 

need-to-know basis.  

 

19 The Academy will not compensate or indemnify, whether through commissions, finders’ fees, 

or other means, any third party for directing a gift or a donor to the Academy. 

 

V. Restrictions and Considerations 

 

20 The Academy must not endorse any commercial products or services associated with the 

sponsor, recipient or any third party.  

 

21 Where sponsorship involves a sponsor supplying a product, that product should still be 

evaluated for its fitness for purpose against objective criteria that is relevant to the Academy’s 

needs.  

 

22 An employee of the Academy must not receive, or be perceived to receive, any personal 

benefits from sponsorship.  

 

23 Funds raised through sponsorship of specific expenditure items should be used for that 

purpose and not be redirected into general revenue.  
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24 The cost of managing and evaluating smaller sponsorships should not outweigh the dollar 

value of the sponsorship. 

 

25 The sponsorship must not conflict or be seen to conflict with the objectives, policies and 

planning controls of the Academy. 

 

VI. Monitoring and Managing Donations & Sponsors 

 

26 All offers to donate, contribute or sponsor are to be made in writing and addressed to the 

President of the Academy. 

 

27 The Academy and C&FRC will need to assess whether the donations and/or sponsorships can 

be used in the way the donors and/or sponsors have requested prior to accepting the 

donations and/or sponsorships. This includes any public recognition or acknowledgement 

requested by the prospective donors and/or sponsors. 

 

28 A monitoring system will be established within the Academy recording all contact with the 

donor and/or sponsors and contact with the general public regarding the donations and/or 

sponsorships.  

 

29 A register of donations and/or sponsorships will be maintained and all major donations and/or 

sponsorships will be reported in the Council’s Annual Report.  

 

30 An accounting procedure will be established within the Academy, by which detailed 

information on the expenditure of the donations and/or sponsorships may be made available 

to the donors and/or sponsors or the general public on request. 

 

VII. Sponsorship Agreements 

 

31 Once the recommended sponsor has been identified, the sponsorship agreement must be 

drafted.  The agreement must clearly spell out the intentions of both the Academy and the 

sponsor.  It is important that sponsors are aware of which benefits are available to them and 

which are not.  This step seeks to avoid any misunderstanding or false expectations, and is in 

keeping with our commitment to corruption resistance. 

32 Sponsorship agreements are legally binding contracts and can only be signed by the President 

of the Academy and Chairperson. Before signature of any Sponsorship Agreement, the final 

draft of the Agreement must be referred to the Academy's legal adviser for examination and 

comments/advices. 

33 A standard agreement has been developed by the C&FRC for use in all sponsorships 

agreements (see appendix A). 
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34 As stipulated in the standard agreement, the document should contain the relevant points 

listed below: 

34.1 a short statement of the project/initiative/program being sponsored 

34.2 the sponsor’s full corporate name 

34.3 the agreed benefits the Academy will provide to the sponsor 

34.4 the value and nature of benefits the sponsor will provide to the Academy 

34.5 the sponsor’s central contact person 

34.6 any terms and conditions for either party, such as: 

34.6.1 if approval is given to use the Corporate Brand, its application on banners, clothing, 

event signage or promotional items must first be approved by the Executive Committee 

of the Academy 

34.6.2 the acceptable ways the sponsor can use the arrangement including that the Academy 

and the duly authorized representative, has a right to veto the content of any articles 

or advertising material developed by the sponsor in relation to, or referring to, the 

sponsorship. The veto is to be used, for example, to ensure this material does not imply 

commercial endorsement of the sponsor’s products or services 

34.7 the period of agreement must be no longer than 3 years, and, if applicable, terms for/date 

of renewal must be stipulated. 

34.8 for sponsorship of Nursing program or campaign, a statement must be stipulated full 

authority that the Academy has on the program or campaign, including all programs 

specific intellectual property or branding.  The program or campaign is owned by the 

Academy, not the sponsor. Naming rights will not be granted to a sponsor. 

34.9 a statement that the sponsorship has no impact on the impartial execution of duties by the 

Academy 

34.10 a statement that the sponsorship does not imply commercial endorsement of an 

organization, individual, service or product. (The sponsor cannot claim or imply such 

endorsement in any communications or advertising.) 

34.11 where goods or services are provided by the sponsor, the Academy will determine 

appropriate use 

34.12 termination or suspension conditions, including a period of notice 

34.13 witnessed signatures 

 

VIII References 

 

This guideline has taken references from the following documents: 

- Gift Acceptance Policy, 7 December 2010, the National Council of Nonprofits, USA 

- Reference Guide on Best Practices for Charitable Fund-raising Activities, December 2014, 

Social Welfare Department, The Government  of HKSAR 

- Sponsorship and Donation Policy 2010, Ku-ring-gai Council, Australia 

- Sponsorship, Donation and Fundraising Policy, 12 November 2014, NSW Police Force, 

Australia 
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Sponsorship Agreement Template 

(to be revised by legal advisor from time to time as required) 

This Sponsorship Agreement (“the Agreement”) is made and entered into as of the [date] (“Effective 

Date”) by and between:  

(1) (“the Sponsor”) 

Name:  

Address:  

and;  

(2)  “the Recipient” 

Name: The Hong Kong Academy of Nursing Limited 

Address:  

 

As part of this agreement, The Sponsor has agreed to provide financial support to the Recipient subject 

to the terms and conditions laid out in this agreement.  

 

1 Sponsorship Period  

1.1 This agreement shall be deemed to have commenced on [date] and shall continue until 

[date] (“the Sponsorship Period”). At this point, there are usually clauses about the 

termination of the contract due to withdrawal of the sponsor after a report or something 

similar. A mention of ‘no monetary penalty’ from the withdrawal is often included as well. 

 

2 Sponsorship Fee 

2.1 Subject to the provisions of this agreement and to the Recipient performing its obligations 

hereunder and in consideration of the rights granted by the Recipient to the Sponsor, the 

Sponsor agrees to pay a Sponsorship Fee of [$amount] per annum (“the Fee”).  

2.2 Included in the above clause, the Sponsor may consider settling the payment by 1 or 2 

installments for the purpose on monitoring the usage of the monies in prior confirmation 

with the Recipient. 

2.3 Any payment from the Sponsor to the Recipient will be made by crossed cheque in the 

name of the Recipient and will not be made in cash or to any person other than the 

Recipient. 

2.4 The Recipient acknowledges and confirms that, save as otherwise expressly recorded in 

this Agreement; the Sponsor shall not be liable to the Recipient or any other person for any 

additional cost or expense besides the annual Sponsorship fee. 

 

3 The Sponsor’s Rights  

3.1 In return for the Fee laid out in point 2, the Recipient shall provide the Sponsor with the 

Appendix A 
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following benefits up to decipher:  

 The Recipient shall assist the Sponsor with the promotion of its events through the 

Academy e-mails and newsletters. 

 The sponsors logo shall be displayed on all promotional material and electronic 

newsletters distributed related to the recipient’s events.  

3.2 The Sponsor may assign a representative to the Recipient, if they so wish, to report back 

and ensuring the terms of the agreement are fulfilled.  

3.3 The Sponsor may require a clause about ensuring as the main sponsor and will enjoy full 

benefits of the contract and no other 3rd party may include, but not be limited to potential 

sponsors from other industries or individuals sponsors by the provision and receipt of the 

Fee. 

3.4 The Sponsor may authorize the Recipient to use information and materials only received 

from the Sponsor in connection with the Fee for the Agreement. 

 

4 The Sponsor’s Obligations  

4.1 In exercising the said rights and licenses, the Sponsor shall, subject to receiving appropriate 

invoices, pay the recipient the Sponsorship fee when the same falls due for payment as set 

out in Clause 2. 

4.2 The Sponsor will respect all of the Recipient’s rights in such information and materials, keep 

them confidential at all times and not use them for any other purpose. The Sponsor also 

assure that, if applicable, who will collect, store, use, disclose and transfer personal data in 

accordance with all ordinances and laws related to personal data and privacy in Hong Kong 

Special Administration Region. 

  

5 The Recipient’s Exercise of Rights  

5.1 The Recipient shall not use any of the rights granted herein and shall ensure that no 

member of the Recipient shall make any public statement in a manner which, in the 

reasonable opinion of the Sponsor, is or might be prejudice or defamatory to the image 

and reputation of the sponsor.  

 

6 Protection on Mutual Integrity 

6.1 The Recipient agrees that the Sponsor may disclose information related to the Fee as it 

sees fit, including as required for any legal or regulatory purpose. 

6.2 The Recipient confirms that the Fee is not, in any way, offered, promised, or made as an 

incentive or reward for any past, present, or future willingness to prescribe, pay for, 

reimburse, authorize, approve, supply, or use any products or services sold or provided by 

the Sponsor, or to obtain business, or to gain any other business advantage for the Sponsor. 

6.3 The Recipient shall not offer or give anything of value to any person or business to obtain 

in improper advantage for Sponsor or receive or agree to receive anything of value from 

any person to secure an improper advantage to such person in connection with any 

business dealing. The Recipient shall not undertake any activities in connection with the 

Agreement or the Fee that breach any applicable laws, regulations or relevant industry 

codes. 
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7 Renewal  

The Recipient agrees to give the Sponsor first refusal to renew this agreement, with an option to 

withdraw after one year if the terms of the Sponsorship deal are not being met. 

 

8 Entire Agreement  

This Agreement represents the entire agreement between the parties in relation to the subject 

matter of this Agreement and supersedes any previous agreement, whether written or oral, 

between the parties in relation to that subject matter.  

 

IN WITNESS WHEREOF, duly authorized representatives of each of the parties have executed 

this Agreement as of the Effective Date. 

 

[Sponsor’s name]  The Hong Kong Academy of Nursing Limited 

Signed 

 

 

 

Signed 

 

Name 

 

 

 

Name 

 

Title 

 

 

 

Title 

 

Date   Date  

 

Appendix I 

This is usually where the sponsor will place an image of the logo(s) they want you to include in all 

documents/clothing etc. 
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